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ABSTRACT:

The purpose was identify the interpretations of education for peace in the context of Corporate Social Responsibility
(CSR) in the travel agencies of Bogota. The research had a qualitative approach, with a descriptive analytical method,
and the research instruments used were in-depth interviews applied to a non-probabilistic sample of travel agencies.
The main results were that the interviewed agencies are not clear about the concept of education for peace and do not
carry out CSR initiatives aimed at this purpose on a massive scale. Likewise, there is an urgent need for awareness
and training strategies to the social fabric.
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LA EDUCACION PARA LA PAZ COMO RESPONSABILIDAD SOCIAL EMPRESARIAL DE LAS AGENCIAS DE
VIAJES EN BOGOTA

Resumen:

El proposito fue identificar las interpretaciones relacionadas con educaciéon para la paz en el contexto de la
Responsabilidad Social Empresarial (RSE) de las agencias de viajes en Bogota. La investigacion tuvo un enfoque
cualitativo, con un método analitico descriptivo, y los instrumentos de investigacion utilizados fueron entrevistas en
profundidad aplicadas a una muestra no probabilistica de agencias de viajes. Los principales resultados fueron que las
agencias entrevistadas no tienen claro el concepto de educacion para la paz y no realizan iniciativas de RSE dirigidas
a este fin de forma masiva. Asimismo, existe una urgente necesidad de estrategias de sensibilizacion y formacion al
tejido social.

Palabras clave: responsabilidad social empresarial, cultura de paz, educacion, paz, agencias de viajes, turismo,
América Latina.

EDUCAGAO PARA A PAZ COMO RESPONSABILIDADE SOCIAL CORPORATIVA DAS AGENCIAS DE VIAGEM
DE BOGOTA

Resumo:

O objetivo foi identificar as interpretaces relacionadas & educagao para a paz no contexto da Responsabilidade Social
Empresarial (RSE) das agéncias de viagens em Bogota. A pesquisa teve abordagem qualitativa, com método analitico
descritivo, e os instrumentos de pesquisa utilizados foram entrevistas em profundidade aplicadas a uma amostra ndo
probabilistica de agéncias de viagens. Os principais resultados foram que as agéncias entrevistadas ndo tém clareza
sobre o conceito de educacéo para a paz e nao realizam iniciativas de RSE voltadas para esse fim de forma massiva.
Da mesma forma, é urgente a necessidade de estratégias de sensibilizagéo e formagao para o tecido social.

Palavras-chave: responsabilidade social empresarial, cultura de paz, educacao, paz, agéncias de viagens, turismo,
América Latina.
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1. INTRODUCTION:

The post-conflict and the peacebuilding process in
Colombia are political and social issues. Although, the
greatest relevance of this issue occurred after the
signing of the Peace Agreement between the
Colombian government and the ex-combatants of the
FARC (today the Communes Party), it remains a topic
of debate and from which the organizations and
especially the community and the academy cannot be
absent. In this sense, peacebuilding represents a
positive incentive for the country's organizations, since
the provision of any economic activity will only prosper
if the causes of the armed conflict are solved,
guaranteeing peasants' access to land, democracy is
deepened and, the Peace Agreement keep the points
immersed in it, in such a way that new eras of armed
violence are not repeated (Acevedo-Suarez & Rojas,
2016; Arias, Camacho, |bafiez, Mejia & Rodriguez,
2014).

Authors such as Moreno (2017), Osorio (2016),
Gbmez, Paez and Gasca (2018) and Barrios (2016),
consider that peace represents opportunities and
challenges for organizations in the country, especially
after more than 50 years of violence. However, this
process is gradual and requires a society to turn from
reasoning governed by honor, glory and revenge
towards the defense of human rights, solidarity,
coexistence and empathy. One tool for this is
education, playing a fundamental role in transforming
thinking about conflict, facilitating respect for
difference, community life and non-repetition of
violence as a strategy for solving problems
(Fernandez-Herreria & Lopez-Lopez, 2014).

Castillo and Gamboa (2017) explain that education for
peace has had three “waves”: the first, influenced by
the New Pedagogical School; the second, originated in
the sixties and which is positioned from Nonviolence,
distinguishing the role of people, as well as their
convenience with cooperation and self-responsibility;
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and, finally, in the eighties the development of non-
violent educational strategies.

Under this scenario, in the global and national context,
chairs on education for peace have been incorporated,
which have been the result of different spaces for
discussion and social debate. One of the most relevant
proposals was raised through the Protocol of San
Salvador in 1988, seeking to guide education towards
the full development of the human personality and the
sense of its dignity, based on respect for human rights,
ideological pluralism, fundamental freedoms, justice,
and peace (Gonzalez, 2013). Likewise, in Colombia
through the Political Constitution of 1991 the country
included education as a value, right and duty
(Cérdenas, 2017), thus incorporating what is embodied
in the Universal Declaration of Human Rights,
especially the search for peace. As a consequence of
the above, Law 115 of 1994 directly related to
education based on respect for life, human rights,
peace and democratic principles.

More recently, after the process of negotiations with the
FARC, the government of Juan Manuel Santos (2014-
2018) raised the Chair for Peace, which was approved
by Law 1732 of 2014 (Cardenas, 2017). This initiative
represented an effort through which the government
made it compulsory that in basic and higher education
chairs of this type be presented and the business
sector also participated in them. Similarly, decree 1038
of 2015 defined as pillars of these chairs: the culture of
peace, education for peace based on aspects of
training, experience and education in human rights and
sustainable development (Parodia, 2010).

In general, from chairs for peace or other types of
educational initiatives, the contribution to the
development of societies and the demystification of a
set of prejudices and conceptions related to violence is
clear. Herndndez, Luna and Cadena (2017). Rivera-
Acevedo (2016) and Osorio-Montoya (2017) consider
that for violence to become part of the past and stop
representing the daily life of the people who have lived
in this context, particularly in rural areas, education is
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an essential tool for the transition towards a stable,
solid and positive peace.

From the above, it is evident that organizations play a
fundamental role in the process of building a culture for
peace, since they are constituted as centers of society,
where various actors immersed in the social fabric
interact and that even in some cases have greater
influence and power than certain states. Under these
parameters, the participation of the actors immersed in
the social fabric becomes fundamental for the
achievement of the objectives, even more so in the
current scenario in which there is a high level of
polarization and distrust of the peace process (Gaspar,
Barrios and Jiménez, 2017). Therefore, education for
peace must be articulated from a much broader
dimension than the merely school one, and must
include study, research, and peaceful conflict
resolution as fundamental objectives in a
comprehensive learning process, which transcends the
field of formal education and becomes a pedagogical
and ethical imperative in light of current events (Gualy,
2017)

According to Tellez-Bedoya (2018b), in relation to
CSR, the most publicized experiences of companies
that contribute to the construction of peace in the
country “are those carried out by large companies and
particularly those that are related to the financing of
peace projects, employability of ex-combatants and
construction of spaces for reconciliation with the
community” (p. 59). The foregoing suggests the need
for all organizations to participate in this type of
initiative and considering that travel agencies are the
ones that appear in second place as the most
representative of tourism in the country, it is necessary
to know the interpretations they have on education for
peace in the context of CSR. Therefore, this article
answers the question: What interpretations related to
education for peace, in the context of Corporate Social
Responsibility (CSR), have travel agencies in Bogota?
Accordingly, the objective of the research was to
identify the interpretations related to education for
peace in the context of Corporate Social Responsibility
(CSR) of travel agencies in Bogota

2. METHODOLOGY:

The research presented in this article had primarily a
qualitative approach, which allowed the investigative
action to be dynamic, using data collection and analysis
to reveal new questions in the interpretation process
(Hernéndez, 2018). The type of descriptive research,
allowed to evidence the findings obtained according to
the documentary review carried out in the period 2013-
2018, examining the intellectual production that
emerged from research articles, graduate projects,
book chapters, books, and presentations.

In addition, from the induction using the case study as
the main methodological strategy, the work focused on
the description and examination of various business
units and their context in a systemic and holistic way
(Hernandez, Fernandez, & Baptista, 2014) in Bogota
travel agencies. These were selected from a non-
probabilistic sample and whose selection criteria were:
the willingness to participate in the study, their legal
constitution, a time in the market greater than 5 years
and the connection of at least 3 collaborators to its
structure. Likewise, the main research instruments
used were the RAE files and in-depth interviews, which
were previously validated by three expert peers and
subsequently applied to the managers of these
organizations. It should be noted that the treatment of
the information was supported by Atlas Ti, to define the
categories and main elements of the speeches of the
interviewees. For ethical reasons, the names of the
interviewees and the organizations of which they are
part have been modified.

EDUCATION FOR PEACE AND CSR IN THE POST-
CONFLICT CONTEXT

The Colombian armed conflict has generated many
victims in the country, including children, women and
men who have been displaced, murdered and have
seen their human rights violated (Ramirez, 2018).
According to Osorio-Montoya (2017), Colombia is a
country that has used to violence. Despite the peace
processes that have been carried out throughout
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history and the various leaders who have passed
through power, the violence has not been uprooted.
From this point of view, Rivera-Acevedo (2016) asserts
that although violent actions show increases, it is
possible to generate a path towards positive peace and
the education sector has a broad responsibility in
promoting actions that allow the eradication of violence.
violence, since from this purpose the mental health of
people is worked, so they can generate a change of
perspective and, in turn, replicate it in a large number
of the population.

Considering that peace is an ideal state in which all
human beings must live (Hill, 2018; Juarez Lopez,
2009), education for peace has a determining role in
generating a culture in which social benefit
predominates, respect for the integrity of the human
being, justice and truth (Cabezudo, 2013), elements
that must be articulated with all actors in society.
Therefore, the role that education plays in the post-
conflict and peace-building process is mediated by
protection in the physical and psychosocial sphere of
all actors, especially victims and rural communities.

The articulation between education and post-conflict
poses a pedagogy based on education for peace,
where social inclusion occurs in a third-level academic
context to improve scientific development in the field of
education (Valencia et al., 2016) . Thus, the
relationship between these two variables is based on
the incorporation of intellectuals into the process of
historical recognition of the conflict; In this way, a
healthy intention of the education for peace process is
guaranteed (Moreno, 2017).

Padilla and BermUdez (2016) affirm that education for
peace must be carried out through the teaching of the
history of the Colombian conflict, from the narration of
the events and an analysis of the perception of the
victims of the conflict, aspects that are not taken into
account in the textbooks used in the country, which are
in charge of emphasizing the presidential periods, thus
making it difficult to understand events that occurred in
the war.
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In contrast, texts such as jBasta Ya!, from the Historical
Memory Center, present in a closer way the
testimonies of the victims of the conflict, which
constitutes a more efficient strategy to publicize the
consequences of the conflict and, at the same time, its
causes. The study of documents such as the one
described above would contribute to the transformation
that is so much sought after in the Colombian post-
conflict and it is a challenge for organizations in general
to normalize the conflict and de-normalize violence
through a critical teaching of the history of the armed
conflict in Colombia, and in this way, generate a culture
of peace, in which future generations do not have the
option of using violence as a way to resolve conflicts.

For his part, Vazquez-Cangas (2011) focuses his
attention on education, but does so from the premise
that art and imagination must be stimulated because in
this way children and young people will be able to re-
signify and give meaning to each of the facts that took
place in the armed conflict, as well as, through
imagination, alternatives can be created for the
construction of peace in which they themselves are
immersed. Artistic manifestations have the same
importance as other traditional approaches oriented
towards the study of history, through these, images are
created that clearly show what was and what could be
if you work as a team.

Education for peace is, then, the means that would
allow responding to the needs of Colombians in terms
of peacebuilding, insofar as it takes up elements of
conflict resolution, human rights, ethics, morals, values
and resignification of conflict, as well as when it
presents peace as an opportunity to generate a change
in society. The relevance of the education sector in this
process is evident, but other types of organizations that
can and should also compromise their efforts to build
peace should not be excluded.

Itis there where the business field comes in, regardless
of the economic sector in which an organization
develops, its contribution to peace is very valuable.
These efforts should initially be aimed at consolidating
a culture of peace within companies that can gradually
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spread, transforming society towards the eradication of
violence. For this reason, it is also important to explore
the concept of a culture of peace, which is closely
linked to education for peace and should have the
same relevance.

According to Fisas (1998), culture for peace is an
educational process that must be developed from
different aspects, such as: cultural violence, educating
for dissent, nonconformity, cultural disarmament and
seeking integrative human convictions. In addition, in
relation to education for peace, the following are
presented as axes: learning to know, learning to do,
learning to live together, and learning to be (Fisas,
1998). Likewise, Botero-Gémez (2015) mentions that
education is cosmopolitan, that is, it does not
distinguish between cultures or genders. Thus, the
post-conflict process should not only be for victims or
for people who were involved in the armed conflict, but
also for companies who must learn to welcome the
actors of the armed conflict and educate employees to
learn to live without discrimination against victims and
perpetrators, assuming their role in the post-conflict.

Since the role of companies in society is key, they
should be considered as a leading actor in the
Colombian post-conflict, not only for their altruistic and
social responsibility purposes, but also because some
companies prefer to invest time and money in
construction. of peace as part of its CSR (Gonzalez,
2016). In addition, for a stable and lasting
peacebuilding to become a reality, a series of changes
are required, since in the current post-conflict scenario
in which Colombia finds itself, large-scale training and
employment programs must be created. major
infrastructures and actions to rehabilitate the
environment (Marquez & Rivera, 2015).

Marquina and Reficco (2015) assert that corporate
social responsibility actions regarding the care and
protection of the environment, as well as good
practices related to human management and support
for the fight against poverty generate value for them. ,
affecting the buying behavior of consumers in the
sense that their willingness to buy increases. From this

point of view, although it is recognized that CSR is
associated with strategic actions that have a positive
impact on the behavior of certain actors, creating
greater productivity in the organization (Garcia, Azuero
& Pelaez, 2013) the assumption of this notion is still
limited, therefore, the document understands it in a
more holistic way as:

This discipline is an integral part of administrative
science, with the ability to redefine the orientation of
organizations and significantly influence society and
the environment, internalizing the interpretations of
social reality through a critical perspective and opting
for a radical change in missionality that traditionally
they have been assigned to organizations (Tellez-
Bedoya, 2018a, p.47).

On the other hand, taking into account the policies
adopted by the national government with respect to
peace, inclusion, reparation of victims and the
commitment that companies should have in the
Colombian post-conflict, the participation of private
companies in the implementation of peace projects in
order to guarantee the non-repetition of the conflict
(Marifio-Arévalo & Valencia-Toro, 2015; Méarquez &
Restrepo, 2016; Marquez & Rivera, 2015; Alvarez,
2016), since, when analyzing the participation of the
private company from the framework of the Peace
Agreement, it can be concluded that the private sector
is a fundamental actor in this particular process by
getting involved in the rural areas most affected by the
armed conflict.

In this context, Mufioz and Valencia (2017) suggest
that strategies must be created that manage to unite
society, the State and companies, contributing to the
strengthening of peace. Finally, the role that
organizations play in the post-conflict is reflected in the
different international and national cases, which are a
guide for other companies that seek to generate value
and contribute to peace and especially to reconciliation
between opposing actors, examples of the above They
are Grupo Exito, Ecopetrol, ISA, Jumbd, Nestlé and
Argos, who have financed peace projects and linked
ex-combatants to employment (Tellez-Bedoya, 2018b).
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However, the country still needs to consolidate this type
of CSR initiatives and for the business community to be
aware of its social role, especially in the current
historical situation.

TOURISM AND PEACE BUILDING

Traditional tourism practices have not been effective for
tourism development in Colombia due to “the
unidirectional manifest of the offer of the sun and beach
product; the precarious economic resources effectively
injected into the sector and the inexistence of a united,
supportive and proactive tourist community” (Gémez,
2018, p. 61). The foregoing is also due to the fact that,
unfortunately, although tourism has the capacity to
impact the social, economic, cultural and
environmental spheres, this social phenomenon is
directly affected by the context of the destination and in
the country, the armed conflict has represented a
barrier (Menchero, 2018).

According to records from the Ministry of Commerce,
Industry and Tourism, in the last eight years the growth
of inbound tourism has been 151%, which represents
an increase of 2.5 million foreign visitors through
immigration control points (mainly by air, although
those that enter by sea and land are included),
highlighting the performance that the sector has had,
especially after the Peace Agreement with the FARC.

In this scenario, it is plausible to show the positive
impact that the signing of this Peace Agreement has
had. By having interdependent variables, tourism can
become a tool for building peace in the current context,
insofar as it is “a cultural and social phenomenon that
engages people of all nations (...) (because) it
generates links that allow the knowledge, respect and
appreciation of other cultures” (Barrantes, 2015, p. 19).
In the same way, these relationships promote the joint
work of the inhabitants in the tourist areas where these
practices are developed, which represents a
transformation towards their lives that will be oriented
towards the reconciliation and cooperation of culture
and with nature (Barrantes, 2015).
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The construction of peace in tourism is essential and
includes determining aspects, such as the formation of
a culture of peace, a factor that unfortunately has not
been taken into account in the country, giving rise to an
opposite effect; That is, if tourism practices are not
responsible and do not care about the conservation of
culture and the environment, they can generate harmful
effects in the communities, division among their
inhabitants, since there would be no common benefit,
and it would be heritage affected (Barrantes, 2015).

From the recognition of the importance of the
conservation of the environment in the generation of a
culture of peace, proposals arise, such as that of
sustainable tourism and ecotourism, which are
developed with the aim of recognizing tourism as an
instrument of exchange of flows. humans (Azcarate &
Bang, 2008), so it is naturally an ally of peace, as long
as it is respectful with local communities based on
progress and reconciliation. In this scenario,
ecotourism becomes an alternative for economic,
social and environmental development (Abella &
Enciso, 2018; Newball & Livingston, 2017).

Tourism companies are also participants in the
construction of peace and have a responsibility with
culture, social development, care for the environment
and heritage. For this reason, organizations, as
indispensable actors in this process, must carry out
social responsibility projects that directly or indirectly
contribute to shaping a culture of peace in the
Colombian context, in addition to being aware of this
position when developing their Productive processes.

When inquiring about bibliography related to this
subject, interesting works are found, among which the
one by Gomis et al. (2009), which explains the
opportunity that CSR represents in the tourism sector
and, especially, in organizations that adopt it
voluntarily. Likewise, although there is evidence of the
application of regulations that allow improving
processes and services, for example, in the ISO 14001
(Environmental Management System), SA 8000
(“International certification standard that encourages
the development of, the maintenance and application
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of socially acceptable practices in the workplace ")
(SGS, 2019) or others specific to tourism, such as, for
example, at the local level NTS-TS 002 (Sustainability
requirements for hotels) or the NTS-TS 003
(Sustainability Requirements for travel agencies), it is
not clear what the impact on peacebuilding is (Gomis
etal., 2009).

Hence the need for union associations such as
COTELCO, AFITUR (in the case of hotels) and ANATO
(for travel agencies) to provide awareness and training
strategies, with the aim of training the business
community on CSR issues, as well as in carrying out
sustainable practices within the environment in which
they are immersed (Pardo & Avila, 2016). However, the
vision of these trade associations is largely related to
the concept of sustainability, understanding it in a
similar way to that of CSR, although without taking into
account its magnitude and raising some ambiguity
about the real impacts that the company has and the
actions that it should take in accordance with it, even
more so in the context of peacebuilding (Tellez-
Bedoya, 2018a).

Similarly, considering that this project focused on
Travel Agencies, it should be stated that there is very
little research production recorded in high-impact
publications aimed at these organizations in Bogota
and even more on their relationship with peacebuilding.
However, as has been previously evidenced, the fact
of developing tourism in a responsible way both with
the environment and with the local communities of the
destinations contributes to the construction of peace
and the consequent economic development of the
regions.

Consequently, the application of socially responsible
practices is one of the ways in which it can contribute
to the consolidation of a culture of peace in Colombia,
in the post-conflict stage that we are currently
experiencing. From this, compliance with the
requirements set forth by the Sustainable Tourism
Sectorial Technical Standard NTS-TS 003 for the
sustainability of Travel Agencies becomes a CSR
action by these types of companies, since through This

standard creates a sustainability management system,
whose objective is the preservation of natural heritage,
through strategies such as the efficient use of
resources such as water and energy, waste
management, protection of cultural heritage and
defense of natural resources. rights of the population,
through participation in campaigns to prevent child
sexual exploitation (Corporacion CICCE, 2006).

Although the application of regulations such as NTS-
TS 003 indirectly contributes to the generation of a
culture of peace in Colombia, it is important to create a
real awareness of the importance of the active
participation of travel agencies in the tourism sector
that are directly oriented to the construction of peace.
This could be achieved through education for peace
within them, in order to consolidate a culture of internal
peace, which would later be reflected in external
actions that, identified as CSR, transmit said values in
the communities that inhabit the destinations. tourism
and the population that inhabits the site where the
agency is geographically located.

3. RESULTS AND DISCUSSION :

The main results of the interviews applied to the
managers of travel agencies in Bogota are illustrated in
Table 1. The selected agencies are about ten years old,
on average. Taking into account their size and the
income they receive, they can be characterized as
micro-companies, since they do not have more than ten
collaborators and this has surely led to the application
of a management model that oscillates between the
traditional and the technocratic, denoting in turn
absence of properly participatory criteria.

Regarding the conceptualization of CSR, the
predominant theoretical paradigm is the integrator, so
it is possible to affirm that the social responsibility of
these travel agencies goes beyond generating
economic wealth, there is a concern to integrate social
demands, especially the compliance with laws and
public policies, especially NTS-TS 003. Another aspect
that is evident from the results obtained is that the main
area in which agencies develop CSR practices is
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In relation to with the concept of education for peace, it
was evidenced that it is not clear in most cases. The
definitions that stand out among the responses of the
interviewees are those related to reintegration, values,
human rights, and one referred to the understanding of
diversity for healthy coexistence and peace building. All
the agencies stated that they would be willing to
implement peace education internally and would like to
do so to a greater extent based on training in conflict
resolution, human rights, and values, which is a key
aspect for the creation of a culture of peace. within any
organization.

Regarding the relationship between tourism and peace,
the agencies affirm that it is largely positive, since the
perception of security in tourist destinations with great
potential has increased, but these areas had been
lagging due to the fact that the armed conflict took
place there. there is a notable absence of the State, so
the fear of tourists has been reduced, increasing the
flow of travelers. For this reason, the expectations that
are had for the sector are high and foresee the
activation of new tourist destinations in which a benefit
is generated for local populations, for the image of the
sector at national and international level and greater
generation of employment in the country. Itis important
that these types of organizations recognize the
importance of their participation in the construction of
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this favorable scenario for the tourism sector and for
Colombians in general, since they recognized the
responsibility of the State, but did not express the
agency's own commitment.

Finally, the agency that comes closest to the CSR
vision of this work is the Panamericana, since it
recognizes that as a company it has a very important
responsibility in society for the power it has, which it
uses to generate decent jobs, seeking the guarantee of
human rights for its collaborators, as well as seeking
the realization of responsible tourism, through the
application of the NTS-TS 003 norm, it promotes
tolerance and makes vulnerable communities visible.

4. CONCLUSIONS:

Education for peace contributes to solving the
milestones of violence that have historically manifested
in the country and modifying the strategies for negative
conflict resolution, transforming the culture of
Colombian society. In this sense, organizations play a
fundamental role, since They are actors that
incorporate a large number of people and that facilitate
that from this diversity, coexistence, communication
and recognition of the armed conflict in all its scope are
improved, contributing to reconciliation between
different actors.

The link of tourism to the construction of peace is
necessarily given by the possibility that socially
responsible practices are carried out in organizations.
In other words, it would not make sense that a company
contrary to culture, heritage, respect for the
environment and the local community could be called a
peace building. However, the company must go further,
carrying out other types of actions that contribute to its
environment and at the same time promote
reconciliation and cultural transition. The contribution to
peacebuilding can also be given through training
strategies in human rights, participation in opinion
forums, the loan of their infrastructure for initiatives of
the local community or the government, their support
as mediators of conflicts, the employability of ex-
combatants and victims and support for their
entrepreneurship projects.

In relation to the interpretations on education for peace
in the context of Corporate Social Responsibility (CSR)
in the travel agencies of Bogotd, it was evidenced that,
although the interviewees express the existence of a
positive relationship between tourism and peace,
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contributing to the economic development in areas
marginalized by violence, do not have a clear
conception about this notion. However, these
organizations recognize the importance of its
implementation within them based on management
practices, an aspect that could facilitate future
awareness-raising and training processes focused on
this topic.

Likewise, the topics that the interviewees perceived as
pertinent in peace education coincide with what was
analyzed in the academic production. Thus, aspects
such as conflict management and direct CSR actions
promote a culture of peace that goes beyond the
internal sphere of the agencies. Likewise, it is
recognized that to the extent that the agencies are
larger and have a participatory management style, it is
more likely to carry out these types of initiatives, so that
in the future there could be greater contributions from
these organizations.

Especially, it is necessary that travel agencies
understand their decisive role as actors that influence
the environment and that, therefore, they have not only
rights but also obligations in it. The foregoing also
contributes to demystifying the assumption under
which, without support from the State or additional
resources, this type of action could not be carried out.

Despite the relevance of this work, pioneering in the
city of Bogotd addressing different issues such as CSR
and education for peace, it is recognized that in the
development of the project there were some limitations,
which have to do with the size of the agencies that were
interviewed, so it was not possible to know the
interpretations of the larger agencies. Another limitation
was that of not being able to count on interviews with
the agencies' collaborators (only in one case was it
presented), so it was impossible to triangulate the
information beyond the data seen on the web pages of
the organizations that had this.

To conclude this work, it is important to highlight the
existence of CSR actions focused on peace by some
of the agencies interviewed from the hiring of ex-
combatants and the promotion of destinations that
were previously immersed in the conflict, opening a
possibility for Let other organizations replicate this
behavior. In the same way, it is vital to continue
developing research work that contributes to education
for peace from CSR, since as evidenced it is not only
the work of educational institutions. On this occasion,
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the tourism sector was worked on because of the
potential it has for the construction of peace in the
country, and, in turn, because of the positive impact
that territorial peace has on its operational activity.
However, based on the work carried out, various
studies based on the results obtained could be
projected, such as, for example, studies compared with
travel agencies in other regions of the country or case
studies in companies in other sectors.
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